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Will customers drive from a bigger commmnity to a smaller one in order to

shop?

W

# 8% & #o ()))
' % #or +0),
% & *
=), / %
* 0))). 1 2

When Customers Flow Like Salmon
Against the Current iS One in a series
of
Hands On Marketing reports by
marketing consultant Chuck McKay.

All of the Hands On Marketing
reports are available at
www.ChuckMcKayOnLine.com. 3 4 % 4




"I've owned a boat dealership for over 30 years. We are located 1.5 - 2.5 hours
northwest of Chicago in an area of lakes where our best customers own a second
home. How do I use radio to reach these people?

A. They are primarily up here only on week-ends in the summer.

B. They live full-time in the greater Chicagoland area where radio
advertising is too expensive for us.

C. We have local radio stations, but our customers can still tune in their
favorite Chicago area stations.

Over the past few years, ['ve run a Reed's Marine radio commercial three times a
day, seven days a week from April thru August. I've used the two biggest stations
in our county, so we are permeating our area. My hope was that I might be heard
by my best prospects on a rare occasion, but I was primarily targeting all the
people in my county who would eventually mention us when they come in contact
with the tourist coming from Chicago on the week-ends.

Do you think "second-hand" radio advertising can have an actual effect ... sort of
like second-hand cigarette smoke?"

Tom Johnson, owner
Reed’s Marine

Second hand advertising?
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Stop using mass media.
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A few additional points to consider
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<Be the 9th caller and win a family
four-pack of movie tickets, courtesy of Reed's Marine in Delavan <
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About Chuck McKay
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