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The Long and
Short of Persuasion

How long should your copy be? Do pegple really refuse to read more than
300 words?

Is it acceptable to pray while smoking !
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Short copy has inherent risks.
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The Long and Short of Persuasion is
one in a series of
Hands On Marketing reports by $ +
marketing consultant Chuck McKay. | wouldn’t read this ! therefore

no one else would either 1 , +
All of the Hands On Marketing

reports are available a
www.ChuckMcKayOnLine.com.

)**




+ %
/
% + ) "o
(0]
)** 1 /
) *kk

$ + + 3
&
$ # +

$
4 # $
O
#+ + #+

5 &

16 + + 6 &
% /
6 # 787

©®




<=> *k*k +
$

How much persuasion does the prospective customer require to be comfortable
making the purchase?
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Remember, your purpose is persuasion.
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About Chuck McKay
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